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CAPITALISE ON OPPORTUNITIES TO Maximise

social media engagement & performance in the multichannel mix

➢ As digital booms, re- evaluate the role of social media in the multi-

channel mix to best engage customers

➢ Re-evaluate benchmarks to reflect current times accurately report 

the succes of social

➢ Asses different social media platform and what they can bring to 

customers



at first there is frost but then the ice breaks

YOU SHOULD BE TREATING SOCIAL MEDIA ENGAGEMENT LIKE A DINNER PARTY, WELCOMING 

PEOPLE AND ENCOURAGING CONVERSATION BETWEEN THE HOST AND THE GUESTS.

Imagine you threw a party, and tons of people showed up, but they all just sat there silently. No 

small talk, no dancing, no conversations, no questionable drinking games. Was the party really a 

success? The RSVP list looks good, sure, but did your guests have fun? Do they like your dip?



WHAT’S A SOCIAL MEDIA ENGAGEMENT?

It is the measurement 

of comments, likes, 

and shares.

the greatest measure 

of social media 

success is an 

engaged audience,

Activity and 

engagement is crucial 

for every social



HOW TO MESURE THE ENGAGEMENT?

Social media engagement is measured by a range of metrics that could include the following:

• Shares or retweets

• Comments

• Likes

• Followers and audience growth

• Click-throughs

• Mentions (either tagged or untagged)

• Using branded hashtags

Basically, social media engagement is growing anytime someone interacts with your account

While you could just cross your fingers and hope that your followers just start spontaneously getting chatty, chances are, they may 

need a little encouragement.

Luckily, there are plenty of tricks of the trade to boost that engagement and get this virtual party bumpin’.



LIST OF 10 TYPES OF SOCIAL MEDIA AND WHAT 
THEY’RE USED FOR:

• Social networks—Connect with people

• Media sharing networks—Share photos, videos, and other media

• Discussion forums—Share news and ideas

• Bookmarking and content curation networks—Discover, save, and share new content

• Consumer review networks—Find and review businesses

• Blogging and publishing networks—Publish content online

• Interest-based networks—Share interests and hobbies

• Social shopping networks—Shop online

• Sharing economy networks—Trade goods and services

• Anonymous social networks—Communicate anonymously



• First, analyze your engagement

• Select your strategy

• Know your audience

• Create and share valuable content

• Stay topical

• Keep the conversation flowing

• Show your human sign

• Keep response times speedy 

• Schedule smarter

• Think beyond the feed

WHAT ARE THE SECRET 
OF A PERFECT SOCIAL 
ENGAGEMENT?



It’s hard to measure your growth if you don’t know where you’re starting from.

Put on your data scientist your current number of followers, how many comments and shares you’re getting on 

average per post, or whatever numbers are meaningful to you.

Then make sure to keep tracking regularly so that you catch jumps or dips in engagement that can give you 

valuable clues about what’s working (or, just as importantly, what’s not).

1) analyze your engagement



2) Select your strategy
There’s no one-size-fits-all solution. Since every company’s business goals are different, 

every company’s social media strategy will be too.

Everything it depends from what you would like to communicate 

It’s depend  on what suits your brand and what your business has to offer, your social 

media engagement goals might include:

➢ Changing public perception of your brand

➢ Developing new customer leads

➢ Collecting feedback about new products

➢ Educating your audience with resources and advice

There is no right solution but there is the right one for you



3)Know your audience

It’s hard to get people engaged if you don’t actually know who you’re talking to.

The sort of language, tone, and resources that resonate are likely going to be different for a 

skateboarding company versus a gardening supply shop

Knowing your audience will also help you 

determine:

➢What social media sites to be on

➢When to publish

➢ Type of content

➢Brand voice



4) Create and share valuable content

• Content is king  and helpful the audience, that addresses their needs and pain points, is 

critical. Think “conversation” not “broadcast.”

In terms of format, it’s helpful to understand which kind of content is best for each platform: 

artful images for Instagram

longer text posts or videos for Facebook, happy videos for tik –tok – announce and sentences for twitter.

Be creative with these post ideas could be the difference some useful example:

➢ Contests

➢ Asking questions

➢ Polls

➢ Encouraging your audience to ask you questions (try an “Ask Me Anything” session)

➢ Test their knowledge

➢ Media upload contests

➢ Animated gifs

➢ Spotlighting customers

➢ Custom stickers or filters for Instagram Stories



5) Stay topical
• Not sure what to chat about on any 

given day? Just join a conversation 

that’s already happening. Commenting 

on current events and trends in a way 

that ties in your brand is an 

opportunity to instantly connect with an 

audience in a timely way.

• Trending pop culture (remember the 

spring of Tiger King?), big sporting 

events, holidays, or viral memes can all 

be great excuses for a post.



6)Keep the conversation flowing

Some may think of conversation as an art, but in some ways, it’s really more of a sport: 

volleying attention and questions back and forth.

Online, you need that give and take, too. It’s important for brands to practice both reactive 

engagement and proactive engagement.

When you’re reactive, you’re answering direct messages, incoming mentions or comments.

When you’re proactive, you’re the one sparking conversation with people who may be talking 

about you, but haven’t necessarily sent messages to you directly. 



7) Show your human sign
It’s way more tempting to engage with a brand when you think there’s a real person on the other end. And there is! 

(…Right?) So don’t hide it.

A lot of brands encourage their social team to personally sign-off on their posts

➢ Go beyond retweeting and liking and comment to start a conversation

➢ Acknowledge and answer questions

➢ Respond to comments with humor or warmth

➢ Show the people behind the brand in photos or videos



8) Keep response times speedy 

You can pre-compose responses to 

common queries. 

When an FAQ comes your way, you’ll 

be at the ready with a thoughtful, 

informative response.

Be sure to give always an answer



9) Schedule smarter

Posting frequently—one to three times a day, ideally—

It is important to keep your content fresh and active in 

the social streams.

Posting at the right time each day is important too, 

so your sweet hedgehog meme doesn’t miss its chance 

for maximum audience exposure.

You can take advantage of scheduling tools to plan and

prepare your posts in advance.



SOCIAL SURVIVAL KIT 

Photo editing

Canva makes it easy to crop pictures to the exact specifications of different networks. You can also edit photos 

directly in the Hootsuite Compose and add text and filters to them.

Video editing

Video is extremely engaging—research suggests it generates 1,200% more shares than images or text. 

There are a million video editors out there, but Clips app for iPhone makes it super simple to slap together a 

few scenes and add music or text frames, all on your phone. 

GIFs

At this point, GIFs are essentially the international language of the internet. With Giphy, you can type in a 

keyword like ’excitement’ or ‘dog’ to access a huge library of animations to add some playfulness to any 

engagement.

Analytics

Insights are the best way to get a general overview of your engagement efforts. It even reports on specific 

keywords or topics. Brandwatch, meanwhile, offers in-depth reports that capture the entire social conversation 

around your brand and industry.



OVERVIEW OF MAIN SOCIAL ANALYTICS

Facebook Analytics contains a very robust and comprehensive dashboard with plenty of ways to 

track your audience engagement.

You can track the following metrics on the popular social media platform:

• Reach and engagement: How many people saw your posts? Who interacted with them? 

Which posts did people hide? Did people report any posts as spam?

• Actions: What actions do people take on your Page? How many people click your call-to-

action button? How many people click through to your website?

• People: What are the demographics of the people who visit your Page?

When do people visit your Page? How do people find your Page?

• Views: How many people are viewing your Page? Which sections are they looking at?

• Posts: How are your posts performing over time?



Twitter

offers a robust set of tools to measure your metrics.

You can track the following metrics on Twitter:

Engagement rate: How many engagements and impressions did it get?

Reach percentage: How many followers saw a given tweet?

Link clicks: How many click-throughs did a posted link get?

Optimal posting time: When is your audience most likely to be online? What time zone do they live in?

Instagram

If you have a business profile, you’ll be able to access Instagram Insights to track your Instagram engagement

This dashboard provides you with all the vital social media engagement metrics you’ll need for your campaign. 

You can track the following metrics on Instagram Insights:

Audience demographics: Where do they live? Are they men or women? How old?

Optimal times: When are your followers online? What days and times are they active?

Popular content: What gets hearts? What posts get comments?



FIRST ITALIAN OPEN INNOVATION COMMUNITY FOR CARDIOLOGISTS 




