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CONFERENCE
OVERVIEW

WHY SPEAK?

One-Day, Practitioner-Led
Event

Dedicated & Practical
Conference 

Free Attendance For
Speakers 

Discounts For Colleagues
& Contacts

Senior-Level Networking

Brand & Personal

Recognition

OPPORTUNITIES

Chair the morning or
afternoon
 
Present a session (20
minutes)
 
Join a panel (30 minutes)

 
Facilitate an informal
breakout discussion

It  is with great pleasure I  am writing
with an invitation for you to speak at
our Pharma Multi-Channel Excellence
Conference, 8th September 2021,
Central London or Virtual.

Whilst we appreciate it  has been a
difficult year,  we are very much
hoping that things will  be back to
some kind of normality by September,
and would love to have you join us
then. We will  be delving into practical
approaches to achieve true multi-
channel excellence in Pharma with
innovative internal,  social media and
measurement strategies.

I  would love to have you join our
speaker faculty to share your insights
at this unique, independent event.

Best wishes,
Alex

Alexandra Wilson
alex@globalinsightconferences.com



PREVIOUS SPEAKERS ACROSS OUR
PHARMA EVENTS:



Jasmine Jenken, +44 203 479 2299 jasmine@globalinsightconferences.com

AGENDA: 8TH SEPTEMBER 2021

Alexandra Wilson, +44 203 479 2299, alex@globalinsightconferences.com

1.   Omni-Channel In A Digital Revolution
2.   Multi-Channel Excellence (Panel)
3.   Measurement & Channel Analytics
4.   Actioning Customer Insights
5.   Case Study

MORNING SESSIONS

Co-Chairmanship

AFTERNOON SESSIONS

Co-Chairmanship

6.   Customer-Centric Journeys
7.   Global Vs Local Strategy
8.   Effective CRM & Email Marketing
9.   Stakeholder Engagement
10. Social Media Success

Our 'hot topics' have been generated using tailored audience research to ensure our
content is exciting and relevant for the Pharmaceutical industry.

We always welcome your ideas and do our best to include specific case studies and
topic suggestions where our agenda and audience research allows.



THE
AGENDA

Jasmine Jenken, +44 203 479 2299 jasmine@globalinsightconferences.com

Lead the debate! Share your insights throughout the morning session in opening and

closing remarks, as well as introducing speakers, facilitating panels and inviting the

audience to join in with Q&A. We’ll deal with all the timings - all you have to focus on is

the speakers.

MORNING CO-CHAIR

1. OMNI-CHANNEL IN A DIGITAL REVOLUTION

In the wake of Covid-19, how can omni-channel pharma marketing be truly customer-

centric when digital is number one? 

Post-pandemic, ensure digital doesn’t eclipse the range of existing channels in your omni-

channel suite with some customers still opting for traditional communications

Inspire cross-department collaboration and break down the silos across sales, marketing

and medical teams to build a united company front and push the boundaries of multi-

channel marketing

Gold-Standard Omni-Channel Marketing Strategies That Produce Results In A
Digital World

MORNING SESSIONS

Alexandra Wilson, +44 203 479 2299, alex@globalinsightconferences.com



Jasmine Jenken, +44 203 479 2299 jasmine@globalinsightconferences.com

MORNING SESSIONS

Alexandra Wilson, +44 203 479 2299, alex@globalinsightconferences.com

2. MULTI-CHANNEL EXCELLENCE PANEL

With the push to digital in our socially-distanced new reality, how do you ensure that

your channel strategy is truly omni-channel and goes above and beyond to guarantee

vulnerable patients are included?

From Telemedicine, Zoom and Chatbots to Field Salesforce and Events: effectively blend

new channels and ways of working into your existing portfolio

How have you created a united channel strategy throughout the business while working

from home and encouraged a culture ready to embrace the change brought about by the

pandemic?

Content, content, content: in a world of confused communication, how do you deliver a

multi-channel strategy with clear and effective messaging for the people who need it

most?

Achieve & Sustain Multi-Channel Excellence When Channels, Customers &
Restrictions Are Constantly Changing

THE
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PANEL



Jasmine Jenken, +44 203 479 2299 jasmine@globalinsightconferences.com

MORNING SESSIONS

Alexandra Wilson, +44 203 479 2299, alex@globalinsightconferences.com

4. ACTIONING CUSTOMER INSIGHTS

With patient and HCP needs and mindsets changing daily, gaining deep insight has never

been more important – so what is needed to build that true understanding?

Harness patient, HCP and stakeholder insights across multiple channels to create a

better user experience that builds long-term relationships

Effectively employ channel analytics and data to discover the most profitable channels

for future planning and ongoing investment

After actioning insight-led decision, ensure they continue to land in the right way – and

know when to make further improvements

Harness HCP & Patient Research, Analytics & Data For Actionable Insights
Which Drive Customer-Centric Experiences & Personalised Journeys

THE
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3. MEASUREMENT & CHANNEL ANALYTICS

What are the best measures of customer engagement – and how does that vary per

target audience?

What does success look like for the business and the customer? Determining the KPIs

for business-boosting multi-channel strategies

When it is impossible to determine direct quantifiable results, what can you do to

determine the business benefits and attribute success to multi-channel excellence?

Effectively Capture The Impact Of Multi-Channel Strategies With Up-To-
Date Metrics & Analytics That Demonstrate Both Success & Room For
Improvement



THE
AGENDA

Jasmine Jenken, +44 203 479 2299 jasmine@globalinsightconferences.com

Lead the debate! Share your insights throughout the afternoon sessions in opening and

closing remarks, as well as introducing speakers, facilitating panels and inviting the

audience to join in with Q&A. We’ll deal with all the timings - all you have to focus on is

the speakers.

AFTERNOON CHAIR

6. CUSTOMER-CENTRIC JOURNEYS

Update your journey design to ensure seamless transitions across channels for long-

lasting customer relationships 

From the very first contact: map the end-to-end customer journey to really understand

pain points and uncover opportunities for improvement

How can you measure if your interactions are meaningful?

Successful Customer-Centric Multi-Channel Strategies & Personalised
Customer Journeys For Meaningful Experiences & Maximum Engagement

AFTERNOON SESSIONS

Alexandra Wilson, +44 203 479 2299, alex@globalinsightconferences.com



Jasmine Jenken, +44 203 479 2299 jasmine@globalinsightconferences.com

AFTERNOON SESSIONS

Alexandra Wilson, +44 203 479 2299, alex@globalinsightconferences.com

7. GLOBAL VS LOCAL STRATEGY

Navigate the ongoing complexities of local lockdowns and international travel

restrictions to tailor your channel strategies per location and maintain performance

across the board

What happens when increased digitalisation from head office doesn’t reach every

location? Lessons learnt from the post-COVID digital push on your local and global

strategies

Understand the effectiveness of international campaigns to ensure engagement across

a wide audience base

From Global To Local: Adapt Your Multi-Channel Strategies For Consistent
Engagement & Results In Every Area

8. EFFECTIVE CRM & EMAIL MARKETING

Join multiple touch points together and synchronise your email strategy with the wider

marketing mix for increased engagement and multi-channel excellence

Retain customers and keep interest levels high with targeted content that is truly

relevant to each and every customer segment

More than just the first name basis: what realistic strategies should you be using to

push your personalisation to the next level?

Put The Customer At The Heart Of Your Email Marketing Strategy For
Content & CRM That Resonates & Engages

THE
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Jasmine Jenken, +44 203 479 2299 jasmine@globalinsightconferences.com

Exactly how does social media fit into and enhance our wider multi-channel strategy

as digital continues to grow? 

Apply concrete benchmarks to reflect current times and accurately report the

success of social media within your marketing mix

Following on from COVID-19, ensure social media content is kept relevant and

engaging for your audience in today’s ever-changing world 

What new social media platforms could play a key yet compliant role for pharma in

the near future and how can you evaluate their effectiveness?

Capitalise On Opportunities To Maximise Social Media Engagement &
Performance In The Multi-Channel Mix

AFTERNOON SESSIONS

Alexandra Wilson, +44 203 479 2299, alex@globalinsightconferences.com

10. SOCIAL MEDIA SUCCESS

THE
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9. STAKEHOLDER ENGAGEMENT

Encourage stakeholders to lead the way and maintain the shift to digital in our new

normal world 

Content is everything! Go beyond the basics with consistent content and messaging

across your channels

Steps to work realistically within the regulations for business success

What KPIs do we need in place to assess engagement performance and further

engage stakeholders?

Harness Multi-Channel Platforms & Content To Maximise Engagement
Across Multiple Channels & Stakeholders



To confirm you as a speaker, there are just a few quick
details we'll need for marketing materials:

 

1. A photo of yourself
2. The company logo

3. Your name, job title and company (as you’d like them to appear)
4. A short biography

5. Your contact details - work telephone, mobile number and work
address (for our internal use only)

WHAT NEXT?

Alexandra Wilson, Conference Producer
Global Insight Conferences

alex@globalinsightconferences.com
+44 (0)20 3479 2299 

Organised by Global Insight Conferences, creators of
leading Pharma events including: 


