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Objectives

Provide an overview 

of latest research on 

HCP needs and 

expectations 

Explore how we can 

meet customer 

expectations

Share inspiring 

examples of  digital 

innovations 
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1900s 2021

Evolving HCP needs have not been effectively met, resulting in 
suboptimal communication models 
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Interactive poll

How many articles have been published across medical 
and health science journals between 2010 and 2021?

<2 million 5–6 million >11 millionA B C
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Trying to stay afloat and on top of the latest research: the challenge 
for HCPs1-3

Over 11 million articles 

published across medical and 

health science journals in the 

last decade

81% increase between 

2010 and 2021 
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1. STM. STM Global Brief 2021 – Economics & Market Size. 2021.
2. Nature. Available at: https://www.nature.com/articles/d41586-020-03564-y. Accessed January 11, 2022.
3. Dimensions. Available at: https://www.dimensions.ai/. Accessed January 11, 2022.
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The wrong format can often be a barrier to receiving and 
understanding information

Handheld devices 
may not always be the 
right format to display 

scientific content

Virtual booths 
lack face-to-

face 
interactions

Online meeting 
fatigue reduces 
engagement with 

presented information

RESULTS
amet, consectetur 
adipiscing elit, sed 
do eiusmod tempor 
incididunt ut labore 
et dolore magna 
aliqua. Ut enim ad 
minim veniam, quis

INTRODUCTION
amet, consectetur 
adipiscing elit, sed 
do eiusmod tempor 
incididunt ut labore

POSTER TITLE

POSTER TITLE

INTRODUCTION
amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad min ad
RESULTS
amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et

Figure 1.
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New technologies have transformed the way the public accesses 
information, but scientific communication hasn’t had the same 
trajectory

Public 

approach

Academic 

approach

Journals 

Face-to-face 

congress 

meetings

Congress 

posters

Virtual congress 

meetings and posters

Medical 

information 

websites



Why?

Our customers 
expect it.

Our science 
deserves it.

Our patients 
need it.
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From replicating traditional approaches in a digital setting to 
designing solutions that truly meet the needs of our customers

3–5 times more 
patient benefit at 

50% less cost 
to society



9

Unmet HCP needs in a rapidly changing world: What do HCPs 
want?1, 2

28%
of HCPs rate in-person 

meetings as better 
Only 

70% consider all types of 

scientific meetings 

critical or very 

important to practice

of HCPs would like to 

bookmark to view later 

and rate content

>80%
Online will be 

primary CME 

format

90%

Demand for 

podcasts 
72%

of oncologists 

have VR or AR 

headsets for 

professional use 

17%

82% consider independent medical websites a “very 

important or critical source of information” 

1. EPG Health. The gaps between HCP demand and Pharma supply of medical information. 2021.
2. PlatformQ Health. Available at: https://www.platformqhealth.com/2020/04/28/survey-shows-hcps-turn-online-for-cme-we-must-not-ignore-other-medical-topics/. Accessed January 11, 

2022.
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Uncovering the disparities between HCP needs and Pharma focus1

84%
HCP demand

for this toola

44%
Pharma focusa

Tool: Notifications of 

relevant and trending 

content 

aRated as “high” or “medium.”

72%
HCP demand

for this toola

38%
Pharma focusa

Tool: Podcasts

1. EPG Health. The gaps between HCP demand and Pharma supply of medical information. 2021.
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Uncovering the disparities between HCP needs and Pharma focus1

1. EPG Health. The gaps between HCP demand and Pharma supply of medical information. 2021.

30% 52% 3%16%

8% 38% 5%30% 19%

Global, independent, general medical websites ratings

Pharma

HCPs

Critical

Critical Very important Fairly important Not important I don’t know

Very important Fairly important Not important
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Uncovering the disparities between HCP needs and Pharma focus1

Downloadable content

68% 

36% 

Rated “high” demand by HCPs

Focus from Pharma 

1. EPG Health. The gaps between HCP demand and Pharma supply of medical information. 2021.
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And what about the unknowns?
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Across the industry, there is a need for a change

Challenges
(Where we are) 

Opportunities 
(Where we would like to 

be) 

Differentiate from the 
traditional model

Increase awareness of digital 
elements

Find innovative solutions 
tailored to the HCP’s needs

Increase access to 
scientific education and 

exchange
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How has COVID-19 impacted the way we deliver multichannel communications to HCPs? 
Digital shift during COVID-191,2

Printed materials 

PRE-COVID

F2F meetings/congresses

1. Newman J, et al. J Med Internet Res. 2021;23(8):e29168.
2. Gislimberti G, et al. Poster presented at the 10th European Conference for Rare Diseases and Orphan Products; May 14-16, 2020; Virtual.
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How has COVID-19 impacted the way we deliver multichannel communications to HCPs? 
Digital shift during COVID-191,2

Delivering medical education

• Medical journals such as The New England Journal of 
Medicine and The Lancet are using podcasts to discuss 
contemporary topics in medicine

• The availability of on-demand content helps listeners 
to learn on the go, which is especially important for 
busy HCPs

POST-COVID

Podcasts

Printed materials 

PRE-COVID

F2F meetings/congresses

1. Newman J, et al. J Med Internet Res. 2021;23(8):e29168.
2. Gislimberti G, et al. Poster presented at the 10th European Conference for Rare Diseases and Orphan Products; May 14-16, 2020; Virtual.
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How has COVID-19 impacted the way we deliver multichannel communications to HCPs? 
Digital shift during COVID-191,2

Online hubs for 

information 

Digital 

materials

Hybrid 

meetings

Virtual reality

POST-COVID

Podcasts

Printed materials 

PRE-COVID

F2F meetings/congresses

Virtual reality experiences provide the potential to 
improve the management of serious illnesses 

• Used as a support training tool to raise awareness of 
cytokine release syndrome to HCPs

• The interactive nature of the experience enabled HCPs to 
identify and classify side effects and be alerted when 
choices did not align with best practices 

1. Newman J, et al. J Med Internet Res. 2021;23(8):e29168.
2. Gislimberti G, et al. Poster presented at the 10th European Conference for Rare Diseases and Orphan Products; May 14-16, 2020; Virtual.
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New and evolving formats have the power to transform scientific 
communication 

One-stop 

shops

AI/Neural 

network

Hybrid 

congress

MI 

models 

Social 

media
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New and evolving formats have the power to transform scientific 
communication 

One-stop 

shops

AI/Neural 

network

Hybrid 

congress

MI 

models 

Social 

media
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New and evolving formats have the power to transform 
scientific communication 

One-stop 

shops

AI/Neural 

network

Hybrid 

congress

MI 

models 

Social 

media

TransCelerate Biopharma is a key example of a 
successful non-competitive industry collaboration. 
By connecting senior leaders and subject matter 
experts from 20 sponsors across multiple projects, 
TransCelerate has opened the doors in an 
unprecedented way for collaborations outside as 
well as inside of the TransCelerate programs.

Virginia Nido
Global Head, Industry Collaborations
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New and evolving formats have the power to transform scientific 
communication 

One-stop 

shops

AI/Neural 

network

Hybrid 

congress

MI 

models 

Social 

media
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Interactive poll

Are you planning on experimenting with the metaverse 
for scientific communications purposes in 2022?

A B CMost 
definitely yes Not sure yet No, it’s too 

early
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New and evolving formats have the power to transform scientific 
communication 

One-stop 

shops

AI/Neural 

network

Hybrid 

congress

MI 

models 

Social 

media
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New and evolving formats have 
the power to transform 
scientific communication 

In the fast-paced world we live in, the inertia of regulatory bodies does not 
help us to be nimble in responding to our customers' needs. Cross-industry 
collaborations, such as the one fostered by the MILE association, have the 
potential to help in the navigating of sometimes unclear legislation, to 
promote legal changes, or to agree on the best course of action if no clear 
regulations exist. 

Marek Garbaczonek
Group Director, Global Medical Information

One-stop 

shops

AI/Neural 

network

Hybrid 

congress

MI 

models 

Social 

media
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New and evolving formats have the power to transform scientific 
communication 

One-stop 

shops

AI/Neural 

network

Hybrid 

congress

MI 

models 

Social 

media
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How collaboration helps us all succeed: example of the fight against 
COVID-19

Robust exchanges in ownership of data and intellectual property have resulted in 
industry and academic colleagues working together at speed to deliver vaccines1

Collaboration between industry leaders supported the development of 
custom pan-coronavirus antivirals2

Technology can help streamline care and improve access to care and has resulted in 
many partnerships between pharma and tech companies3

1. Nature. Available at: https://www.nature.com/articles/d41586-021-01580-0. Accessed January 11, 2022.
2. Chemical & Engineering News. Available at: https://cen.acs.org/biological-chemistry/infectious-disease/How-big-pharma-firms-quietly-collaborating-on-new-coronavirus-antivirals/98/i18. 

Accessed January 11, 2022.
3. Pharmaceutical Technology. Available at: https://www.pharmaceutical-technology.com/features/big-tech-big-pharma-collaboration-recipe-for-success/. Accessed January 11, 2022.



How can we meet customer expectations in a digital setting?

EMBRACING 
PARTNERSHIPS

GENERATING 
VALUE
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Final thoughts: the future of scientific exchange
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Cross-Industry Roundtable

Connect to Collaborate
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HACKSciCom 2022 coming soon…

MIT Hacking Medicine Mission Statement 
“To infect, energize, and empower a diverse, global community in healthcare entrepreneurship and 

innovation to scale medicine to attack and solve healthcare problems.”

Objective: Challenge the status quo, provoke change, and be a catalyst for innovation that saves 
physicians' time and improves patient outcomes.
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Doing now what patients need next
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Thank you for listening!
Questions?


