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The State of Social 2023
Why emerging channels need to be a part of 
your market research and content strategy
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What we’ll cover today

01
02
03

Intro to Meltwater
About the State of Social Survey
State of Social Findings



27,000 + corporate customers

2,200+ employees

50 + offices across 6 continents 

The Global Leader in Media 
and Social Intelligence
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Ness Kennedy
Director, Enterprise Solutions
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About the Survey

>90
Countries 
covered 

>1,700
Marketing and 
communications 
leaders

>70%
Managers, 
Directors, VPs 
and CMOs

What is the State 
of Social?
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Social media platforms and growth

Current 
Usage

Platform 
Growth
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TikTok User Growth

834m755m656m466m

2020 2021 2022 2023

+41%

15%

10%
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What does this look like in practice?
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The content is easy 
to make

The content is 
even easier to consume

Why is TikTok so successful?
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Proving the value of social

Gaining followers or engagement

Measuring impact / ROI

Finding the time or resources

39%

46%

49%

32%

Top 4 
social media challenges
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Business Outcome

“It really allows us to gather a large number of diverse views, but also at 
specific moments when they’re most valuable to us. And we can see in real 

time when brand sentiment starts changing.”

Meltwater enables our brands, communication, digital 
teams as well as our consumer insights teams to make the most 
of social data. They’ve been great at empowering our 
workforce to deploy their platform globally.

Lucy Balbuena
Global Consumer Insight & 
Social Listening Manager

Large Scale Adoption
50 projects, 36 markets, 850 active users

Single Source of Truth
19 brands, 7 regions, 21 markets, 200+ users

Improved Efficiency

+80%
Increase market 

research efficiency

+272%
Social engagement 

growth YoY

+ 4% to 13% 
Gain of market share for products that benefited from 

Meltwater’s social listening implementation

Having that one platform that enables us to evaluate our 
customer perceptions, as well as our marketing impact across 
multiple markets in a consistent and globally insightful manner, is 
what makes Meltwater different from its competitors.

Amit Naik
SVP, Global Head of Analytics

Transformative impact with the most-complex enterprise clients

“Meltwater has strong data integrity, great access, and it’s an intuitive 
tool to use. I don't think any other tool has flexibility beyond what 
Meltwater does. I don't think it's anywhere close.”
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Things to think about…

01

02

03

Do you have a social channel blind-spot?

How are you working with HCPs and influencers on 
TikTok?

Everyone wants simplicity


